



• Understand the consumer beliefs.
• Contrast them with the scientific data.
• Make suggestions to improve the “choice-
making” process.
Conclusions
• Major differences exist between species, feed (farmed fish) and geography/season (wild fish)
rather than the method of production.
• The consumers need to be educated to rebuild their inner beliefs.
• The objective should not be confrontation, but the information of the consumers.





































When buying fish, the “choice-making” process is highly influenced by cultural background.
